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Abstract

Political communication in India has undergone a dramatic transition in the digital age,
presenting both promising potential and difficult challenges. A primary concern among these is
the widespread dissemination of false or misleading information, which threatens the democratic
process and affects public discussion. This study explores the complex nature of political
communication in the era of the rise of digital misinformation, with a specific focus on the Indian
context. This research offers case studies and empirical analysis to investigate the processes by
which disinformation spreads on digital platforms in India, its impact on public opinion, and its
resulting significance for democratic participation. The study systematically analyses the tactics
utilised by Indian political figures to address misinformation, evaluating the efficacy of fact-
checking activities, media literacy programs, and regulatory actions. This study emphasises the
need for a joint effort to tackle the difficulties presented by digital misinformation. It advocates for
a well-rounded approach that promotes openness, responsibility, and confidence in the online
public domain. By undertaking these initiatives, we might try for a better-educated and actively
involved population in India, with the skills to navigate the intricacies of political communication
in the digital age.
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Introduction

Political communication in India has a rich and complex history, and substantial changes have
been seen over several decades(Neyazi, 2018). In the past, political discussions were typically
conducted through print media, radio, and public rallies. The introduction of television in the 1980s
caused a significant transformation in the way political debates and campaigns were presented to
millions of Indians, as they were now able to watch them directly in their living rooms(Jalarajan &
Suresh, 2023). Nevertheless, the true revolution has occurred over the last twenty years due to the

emergence of the internet and social media.

Political communication in India is marked by its wide range and liveliness, which mirror the
country's complex social, cultural, and linguistic environment. Political parties and leaders adopt
a diverse range of communication tactics to engage with the voting population, including activities
such as mobilising local communities and implementing advanced media campaigns(Kumar &
Hooda, 2023). Given the country's language diversity, it is necessary to create customised messages
that effectively connect with diverse regional audiences. This phenomenon has resulted in the
political communication situation in India becoming a dynamic and constantly changing domain.
The dynamic and always-evolving nature of political communication in India necessitates
adaptability and creativity from both politicians and strategists(Kalsnes & Olof Larsson, 2022).

The digital age has transformed political communication in India. Facebook, Twitter, WhatsApp,
and Instagram are crucial to political campaigns and public discourse(Sahoo, 2024). Political
players can directly communicate with voters on these platforms, bypassing media gatekeepers.
The digital revolution has increased information availability, allowing people to participate in
political discourse and express their opinions more freely(T. Sharma, 2024). Political campaigns
use data analytics to target certain populations and personalise messages. Political communication
has become more engaging and customised(Phadke & Mitra, 2024). However, the digital revolution
has presented challenges. Social media amplifies positive and negative messages with unparalleled
speed and reach. Political discourse is faster and sometimes more polarised. The lack of personal
identification and responsibility on digital platforms has increased aggressive and polarising
rhetoric(Jafri et al., 2023).
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Research Objectives

o To explore how misinformation spreads in India's digital landscape.
e To understand the impact of misinformation on public opinion and democratic processes.

o To evaluate current strategies to counteract misinformation.
Literature Review

Social media has a major impact on spreading false information, which poses a huge danger to
public health and democratic processes(Loeb et al., 2024). Studies indicate that social media
platforms enable the swift dissemination of erroneous health-related information, with misleading
posts frequently receiving higher levels of user interaction compared to factual content(Rodi¢,
2024). One successful way to fight misinformation is by using machine learning models and
transformer-based techniques, such as BERT, for detecting rumours(Singal et al., 2024).
Furthermore, the extent to which individuals engage with social media has an impact on their
tendency to fact-check health information. Those who actively participate on social media
platforms are more likely to fact-check, highlighting the significance of health information literacy
in combating the dissemination of false information through social media(Pillai, 2024a). To
effectively battle disinformation on social media, a comprehensive strategy is necessary, involving
specialists, social media platforms, and the general public. This method aims to ensure the accurate

spread of information and mitigate the harmful effects of misleading content(Hamdi, 2024).

Methodology

The study offers a qualitative research methodology to comprehensively analyse misinformation
in India's political communication environment. The qualitative approach involves conducting
thorough investigations using methods such as case studies and secondary data analysis to gain a
comprehensive understanding of the mechanisms and impacts of disinformation. Political events
of significant importance, such as the 2019 General Elections and the rallies against the Citizenship
Amendment Act (CAA), have been chosen based on their level of significance and the amount of

misinformation surrounding them. A narrative of disinformation events and impacts will be
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constructed using data sourced from news reports, social media posts, fact-checking reports, and

official comments.

Findings and Discussion

Pathways of Misinformation Spread

Mechanisms through Which Misinformation Spreads on Digital Platforms

Virality of Content: The viral nature of the content, which is frequently sensational or emotionally
upsetting, facilitates the rapid spread of false information on social media platforms like Facebook
and Twitter(Duzen et al., 2023). Algorithms on these platforms give priority to posts that receive
a lot of engagement, unintentionally promoting misinformation instead of factual
content(Acemoglu et al., 2023). Misinformation substantially affects public health, social
cohesion, and democracy(Russo et al., 2023). To address this problem, researchers have suggested
many approaches, such as employing network analysis techniques to identify trends and
irregularities that indicate the spread of misinformation(Pillai, 2024b). Furthermore, artificial
intelligence (Al) and machine learning (ML) are essential in identifying and mitigating
disinformation. This is achieved through the analysis of data and the recognition of trends and
patterns associated with misinformation(Patil, 2024). By comprehending the attributes of
disseminating incorrect information and the influence of algorithms on the visibility of material,
measures can be devised to alleviate the detrimental consequences of misinformation on social

media platforms.

Echo Chambers and Filter Bubbles: Indeed, social media users often create echo chambers by
only following people who share similar views, which makes it difficult to combat the spread of
false information(Wang et al., 2024). Algorithms have a significant impact on strengthening these
echo chambers by recommending content that matches users' preexisting ideas. This, in turn,
contributes to digital polarization and the dissemination of false information(Pratelli et al., 2024).
Studies have demonstrated that these echo chambers are distinguished by a lack of communication
between opposing ideologies, resulting in clear grouping patterns within social networks(Yang,
2024). Furthermore, research has emphasised the substantial influence of echo chambers on public
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sentiment and societal actions, underscoring the necessity of tackling the obstacles presented by
misinformation and echo chambers in the digital realm(STOICA, 2024). Efforts to reduce these
effects include advocating for algorithmic transparency, improving digital literacy, and promoting
content variety to cultivate a more inclusive and well-informed online public sphere(Gupta &
Bansal, 2024).

Anonymous and Pseudonymous Accounts: The widespread existence of anonymous and
pseudonymous accounts on social media platforms is a substantial obstacle in addressing the
dissemination of false information and harmful content. Malicious individuals exploit these
accounts to manipulate data, boost popularity, and attract sponsors, which ultimately results in bad
consequences for society (Paramesti & Nurdiarti, 2022). Pseudonymous profiles, frequently
established to deceive and spread false information, expedite the dissemination of rumours by
swiftly influencing a substantial number of individuals(Weldegebriel et al., 2022). The anonymity
afforded by these accounts enables wrongdoers to spread inaccurate information without facing
consequences, so impeding the effective detection and mitigation of their acts(Louth, 2023a). To
tackle this problem, it is becoming important to improve the detection of fraudulent accounts using
sophisticated machine-learning methods and feature engineering approaches(Kakvi et al., 2023).
In addition, implementing early detection techniques, such as tracking abrupt surges in the number
of account registrations, can be a valuable means of recognising and mitigating the impact of
malevolent individuals on social media sites(Bellutta & Carley, 2023a).

User-Generated Content: The widespread presence of anonymous and pseudonymous accounts on
social media platforms presents a substantial obstacle to addressing the dissemination of false
information and harmful content(Caruccio et al., 2023). Malicious individuals exploit these
accounts to manipulate data, boost popularity, and attract sponsors, which ultimately results in bad
consequences for society. Pseudonymous profiles, frequently established to deceive and
disseminate false information, expedite the spread of rumours by swiftly influencing a substantial
number of individuals(Fahmy et al., 2023). The anonymity afforded by these accounts enables
wrongdoers to spread inaccurate information without facing consequences, impeding the effective
detection and mitigation of their acts(Louth, 2023). To tackle this problem, it is becoming

increasingly important to improve the process of identifying fraudulent accounts by utilising
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sophisticated machine-learning methods and feature engineering techniques(Octora, 2019). In
addition, implementing early detection techniques, such as tracking abrupt surges in account
creation, can be an effective means of recognising and mitigating the impact of harmful individuals

on social media sites (Bellutta & Carley, 2023b).

Key Actors and Their Roles in Spreading Misinformation

Political Actors: Political misinformation campaigns, including the dissemination of false
information through various means like doctored images and misleading narratives, have
significant implications for democratic processes and public opinion(S. Sharma, 2023). Studies
show that correction effects on false claims are short-lived, influenced by political orientations and
prior exposure levels, emphasizing the importance of independent fact-checking sources in
countering misinformation(Horvath et al., 2024). Vulnerability to continued influence effects
varies based on demographic factors, with individuals relying more on intuitive feelings showing
larger effects, while those with higher digital literacy exhibit reduced susceptibility(Cohen et al.,
2023). High-quality information and literacy skills are crucial in combating false news,
highlighting the role of proactive and transparent communication strategies in educating voters
and mitigating the spread of misinformation in electoral processes(Vasconcelos et al., 2024). The
proliferation of misinformation and the creation of echo chambers online further underscores the
challenges posed by political misinformation, emphasizing the need to address information
integrity to safeguard public opinion and democratic values(Bleiman, 2024).

Influencers and Opinion Leaders: When it comes to addressing false information, the combination
of social media influencers and Al brings about both difficulties and possibilities. Studies indicate
that influencers, who are considered opinion leaders, can counteract misinformation by spreading
reliable health information(Burke-Garcia & Soskin Hicks, 2024). Nevertheless, the emergence of
generative Al has empowered individuals without expertise to produce and disseminate
misinformation creatively, hence magnifying its influence(Hassoun et al., 2024). Additionally, the
perceived credibility of influencers, which is based on their competence and attractiveness, affects
their capacity to influence others and, consequently, user behaviour(Fernandes Crespo & Tille, 2024).
Dissemination of inaccurate information can have a substantial effect on large language models

(LLMs), since it spreads through semantic diffusion and authority bias. This impact is particularly
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pronounced when false material is offered in reliable formats such as news stories and research
articles(Sri Seti Indriani et al., 2022). Gaining a comprehensive understanding of these processes
is essential for devising effective measures to reduce the magnification of false information by
prominent individuals and artificial intelligence systems(Sachdev & Ashfag, 2023).

Automated Bots: Automated bots play a substantial role in disseminating incorrect information on
social media platforms, magnifying deceptive storylines, and giving them the appearance of
greater credibility and prevalence than they truly possess. Studies have shown that automated
programs known as bots produce a sizable amount of information about many subjects, including
the initial impeachment of U.S. President Donald Trump(Rossetti & Zaman, 2023). These automated
accounts engage in spreading conspiracy theories about catastrophes such as earthquakes,
connecting them to various causes such as military operations and divine retribution(Erokhin &
Komendantova, 2023). The widespread dissemination of incorrect information using automated
programs known as bots presents a significant obstacle in the modern age of technology when
discerning between authentic and deceptive content is becoming progressively more challenging
(Zhang et al., 2023). Fact-checking programs such as Lupa, Aos Fatos, and Chequeado are making
efforts to counteract the dissemination of false information by automating the process of
verification (Alencar & Aquino, 2023). The use of automated programs to disseminate inaccurate
information highlights the significance of formulating efficient tactics to identify and neutralise
their impact on social media platforms(Aljabri et al., 2023).

Impact on Public Opinion

Influence of Misinformation on Voter Behavior and Public Perceptions

The presence of false or inaccurate information in India's political environment has a substantial
influence on how voters behave and how the general public perceives political matters(B, 2024).
During the 2019 national election campaign, multiple political parties, such as the BJP, INC, and
CPIM, employed both positive and negative misinformation assertions, with negative
misinformation being more widespread and spreading further(Arabaghatta Basavaraj, 2022).
Dissemination of false information via filter bubbles and targeted advertisements impairs the

ability to think critically, resulting in radicalisation and the development of biased
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viewpoints(Joshi et al., 2022). Attempts to address misinformation through media literacy
interventions have yielded varied outcomes. A study conducted in India revealed that while these
interventions did not significantly enhance the overall ability to identify misinformation, they did
diminish the capacity of ruling party supporters to recognise stories that align with their pre-
existing attitudes. This finding underscores the influence of motivated reasoning in the political
sphere(BADRINATHAN, 2021). These findings highlight the difficulties caused by

disinformation in influencing voter behaviour and public perceptions in India.

Case Studies Illustrating Real-World Impacts

1. 2019 General Elections

During the 2019 General Elections in India, misinformation played a significant role in shaping
voter perceptions and behavior. One prevalent form of misinformation involved false claims about
electronic voting machine (EVM) malfunctions. Various social media platforms were flooded with
posts and videos alleging that EVMs were rigged to favour certain political parties, creating
widespread confusion and distrust among voters. Despite the Election Commission of India’s
efforts to reassure the public and clarify the integrity of the EVMs, the damage to public confidence
was significant(Devansh Manu et al., 2020). Additionally, false information about candidates'
backgrounds and policies circulated widely. For example, fabricated stories and manipulated
images misrepresented candidates’ affiliations, past actions, and policy positions, further skewing
public perception and influencing voter behavior. These false narratives were often amplified by

political actors and influencers, contributing to a polarized and misinformed electorate.

2. Citizenship Amendment Act (CAA) Protests

The Citizenship Amendment Act (CAA) protests witnessed a massive surge in misinformation,
primarily through social media platforms. False claims about the provisions of the CAA and its
implications for Indian citizens spread widely, fueling fears and misunderstandings. For instance,
many posts falsely asserted that the CAA would strip Indian Muslims of their citizenship, leading
to panic and mobilization against the Act. These false narratives were often propagated by both

supporters and opponents of the Act, each side using misinformation to rally their base. The
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widespread dissemination of such misinformation led to significant unrest, with protests and
counter-protests erupting across the country(Kaur, 2024). In several instances, these tensions
escalated into violence, resulting in property damage and loss of life. The role of misinformation
in exacerbating these tensions highlights the profound impact false information can have on public

discourse and social stability(-, 2024).

Conclusion

The study aimed to investigate the dissemination of false information in India's digital
environment, comprehend its influence on public sentiment and democratic procedures, and assess
existing methods to combat it. The findings provide some crucial insights that directly address
these aims. The research underscores the swift and extensive diffusion of false information via
social media platforms, specifically focusing on the 2019 general elections and the Citizenship
Amendment Act (CAA) protests. According to the investigation, misinformation frequently takes
advantage of pre-existing socio-political differences, which in turn increases tensions and has an
impact on how voters behave. This directly fulfils the first purpose by illustrating the propagation
of false information and exposing the digital systems that enable this phenomenon. Furthermore,
the influence of misinformation on public opinion and democratic engagement is significant. Case
studies exemplify the impact of misinformation on public views, the erosion of trust in democratic
institutions, and the polarisation of communities. For instance, the rapid spread of deceptive
information during the CAA demonstrations caused substantial public bewilderment and
exacerbated social unrest. The findings are directly connected to the second aim, highlighting the
harmful impact of misinformation on democratic processes and public discourse. Finally, the study
assesses different approaches to address disinformation, such as media literacy programs, fact-
checking systems, and regulatory structures. The analysis indicates that although various
techniques display potential, their execution and efficacy differ considerably. It is imperative to
enhance the public's media literacy and improve the openness and accountability of social media
platforms to make progress. This review focusses on the third purpose, offering a meticulous
examination of existing measures and proposing potential areas for enhancement. Ultimately, this

research highlights the pressing necessity for a comprehensive strategy to tackle the difficulties
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presented by digital misinformation. The study enhances the major findings and establishes a
connection with the research objectives, resulting in a thorough comprehension of the topic.
Additionally, it gives practical and implementable insights for policymakers, media practitioners,
and the general public. It is crucial to continue working towards improving media literacy,
regulating digital platforms, and encouraging fact-based discussions in order to protect the

integrity of political communication in India.

Reference
-, A. S. (2024). Socio-Political Implications of the Citizenship Amendment Act 2019 in India — A
Review. International Journal For Multidisciplinary Research, 6(2).

https://doi.org/10.36948/ijfmr.2024.v06i02.15859

Acemoglu, D., Ozdaglar, A., & Siderius, J. (2023). A Model of Online Misinformation. Review
of Economic Studies. https://doi.org/10.1093/restud/rdad111

Alencar, M., & Aquino, M. C. (2023). Algoritmos e desinformagéo: automacéo da checagem na
América Latina. Animus. Revista Interamericana de Comunicagdo Mididtica, 21(47).
https://doi.org/10.5902/2175497772211

Aljabri, M., Zagrouba, R., Shaahid, A., Alnasser, F., Saleh, A., & Alomari, D. M. (2023). Machine
learning-based social media bot detection: a comprehensive literature review. Social Network
Analysis and Mining, 13(1), 20. https://doi.org/10.1007/s13278-022-01020-5

Arabaghatta Basavaraj, K. (2022). Misinformation in India’s 2019 National Election. Journal of
Quantitative Description: Digital Media, 2. https://doi.org/10.51685/jqd.2022.021

B, P. (2024). Misinformation and Disinformation: Unravelling the Web of Deceptive Information.
Journal of Law and Legal Research Development. https://doi.org/10.69662/jlIrd.v1il.7

BADRINATHAN, S. (2021). Educative Interventions to Combat Misinformation: Evidence from
a Field Experiment in India. American Political Science Review, 115(4), 1325-1341.
https://doi.org/10.1017/S0003055421000459

Bellutta, D., & Carley, K. M. (2023a). Investigating coordinated account creation using burst
detection and network analysis. Journal of Big Data, 10(1), 20.
https://doi.org/10.1186/s40537-023-00695-7

Bellutta, D., & Carley, K. M. (2023b). Investigating coordinated account creation using burst
detection and network analysis. Journal of Big Data, 10(1), 20.
https://doi.org/10.1186/s40537-023-00695-7

Bleiman, R. (2024). Understanding the United States Republicans’ Susceptibility to Political
Misinformation (pp. 169-192). https://doi.org/10.1007/978-981-99-6974-6_10

Burke-Garcia, A., & Soskin Hicks, R. (2024). Scaling the Idea of Opinion Leadership to Address
Health Misinformation: The Case for “Health Communication AL Journal of Health
Communication, 29(6), 396-399. https://doi.org/10.1080/10810730.2024.2357575

10


http://www.theasianthinker.com/
mailto:asianthinkerjournal@gmail.com

Year-6 Volume: III, July-September, 2024 Issue-23 ISSN: 2582-1296 (Online)
The Asian Thinker
A Quarterly Bilingual Peer-Reviewed Journal for Social Sciences and Humanities

Website: www.theasianthinker.com Email: asianthinkerjournal@gmail.com

Caruccio, L., Cimino, G., Cirillo, S., Desiato, D., Polese, G., & Tortora, G. (2023). Malicious
Account Identification in Social Network Platforms. ACM Transactions on Internet
Technology, 23(4), 1-25. https://doi.org/10.1145/3625097

Cohen, M. S., Halewicz, V., Yildirim, E., & Kable, J. (2023). Individual differences in
vulnerability to misinformation when forming impressions of political candidates.

Devansh Manu, Radhika Krishnan, & Ponnurangam Kumaraguru. (2020). Analysing How the
Shift in Discourses on Social Media Affected the Narrative Around the Indian General
Election 2019. Journal of Advanced Research in Social Sciences, 3(1), 21-31.
https://doi.org/10.33422/jarss.v3i1.296

Duzen, Z., Riveni, M., & Aktas, M. S. (2023). Analyzing the Spread of Misinformation on Social
Networks: A Process and Software Architecture for Detection and Analysis. Computers,
12(11), 232. https://doi.org/10.3390/computers12110232

Erokhin, D., & Komendantova, N. (2023). The role of bots in spreading conspiracies: Case study
of discourse about earthquakes on Twitter. International Journal of Disaster Risk Reduction,
92, 103740. https://doi.org/10.1016/j.ijdrr.2023.103740

Fahmy, S. G., Abdelgaber, K. M., Karam, O. H., & Elzanfaly, D. S. (2023). Modeling the Influence
of Fake Accounts on User Behavior and Information Diffusion in Online Social Networks.
Informatics, 10(1), 27. https://doi.org/10.3390/informatics10010027

Fernandes Crespo, C., & Tille, M. (2024). Examining the Role of Perceived Source Credibility on
Social Media Influencer’s Ascribed Opinion Leadership. Journal of International Consumer
Marketing, 36(3), 208-223. https://doi.org/10.1080/08961530.2023.2255379

Gupta, T., & Bansal, S. (2024). Beyond Echo Chambers: Unraveling the Impact of Social Media
Algorithms on Consumer Behavior and Exploring Pathways to a Diverse Digital Discourse.
Journal of Marketing Studies, 7(1), 15-37. https://doi.org/10.47941/jms.1799

Hamdi, S. A. (2024). Mining misinformation discourse on social media within the ‘ideological
square.” Discourse & Society, 35(3), 329-344. https://doi.org/10.1177/09579265231211490

Hassoun, A., Abonizio, A., Goldberg, B., Osborn, K., & Wu, C. (2024). The Influencer Next Door:
How Misinformation Creators Use GenAl. ArXiv Preprint ArXiv:2405.13554.

Horvath, L., Stevens, D., Banducci, S., Popp, R., & Coan, T. (2024). Correcting campaign
misinformation: Experimental evidence from a two-wave panel study. Harvard Kennedy
School Misinformation Review. https://doi.org/10.37016/mr-2020-132

Jafri, F. A., Siddiqui, M. A., Thapa, S., Rauniyar, K., Naseem, U., & Razzak, 1. (2023). Uncovering
political hate speech during indian election campaign: A new low-resource dataset and
baselines. ArXiv Preprint ArXiv:2306.14764.

Jalarajan, R. S., & Suresh, A. K. (2023). Indian Television and the Rise of the Local. In Television
Publics in South Asia (pp. 74-90). Routledge India. https://doi.org/10.4324/9781003377740-
6

Joshi, S. C., Gupta, K., & Manektala, S. (2022). Misinformation, Public Opinion, and the Role of
Critical Thinking. International Journal of Management and Humanities, 8(9), 15-18.
https://doi.org/10.35940/ijmh.11483.058922

11


http://www.theasianthinker.com/
mailto:asianthinkerjournal@gmail.com

Year-6 Volume: III, July-September, 2024 Issue-23 ISSN: 2582-1296 (Online)
The Asian Thinker
A Quarterly Bilingual Peer-Reviewed Journal for Social Sciences and Humanities

Website: www.theasianthinker.com Email: asianthinkerjournal@gmail.com

Kakvi, S. A., Martin, K. M., Putman, C., & Quaglia, E. A. (2023). SoK: Anonymous Credentials
(pp. 129-151). https://doi.org/10.1007/978-3-031-30731-7_6

Kalsnes, B., & Olof Larsson, A. (2022). Political communication. In Research Handbook on
Strategic Communication (pp. 290-300). Edward Elgar Publishing.
https://doi.org/10.4337/9781800379893.00027

Kaur, H. (2024). ANALYSING THE CITIZENSHIP (AMENDMENT) ACT, 2019. In Futuristic
Trends in Social Sciences Volume 3 Book 11 (pp. 70-82). Iterative International Publishers,
Selfypage Developers Pvt Ltd. https://doi.org/10.58532/VV3BESO11P4CH3

Kumar, S., & Hooda, S. (2023). An Analytical Review of Political Communication in India with
Special Reference to the Social Media. MediaSpace: DME Media Journal of Communication,
3(01), 8-15. https://doi.org/10.53361/dmejc.v3i01.02

Loeb, S., Langford, A. T., Bragg, M. A., Sherman, R., & Chan, J. M. (2024). Cancer
misinformation on social media. CA: A Cancer Journal for Clinicians.
https://doi.org/10.3322/caac.21857

Louth, A. (2023a). Pseudonymity and Secret Tradition in Early Christianity. In Selected Essays,
Volume I (pp. 326-340). Oxford University PressOxford.
https://doi.org/10.1093/0s0/9780192882820.003.0029

Louth, A. (2023b). Pseudonymity and Secret Tradition in Early Christianity. In Selected Essays,
Volume I (pp. 326-340). Oxford University PressOxford.
https://doi.org/10.1093/0s0/9780192882820.003.0029

Neyazi, T. A. (2018). Political communication and mobilisation: The Hindi media in India.
Cambridge University Press.

Octora, R. (2019). PROBLEMATIKA PENGATURAN CYBERSTALKING (PENGUNTITAN
DI DUNIA MAYA) DENGAN MENGGUNAKAN ANNONYMOUS ACCOUNT PADA
SOSIAL MEDIA. Dialogia luridica: Jurnal Hukum Bisnis Dan Investasi, 11(1), 77-96.
https://doi.org/10.28932/di.v11i1.1902

Paramesti, A. R., & Nurdiarti, R. P. (2022). Penggunaan Pseudonym di Second Account Instagram
dalam Perspektif Etika Digital. Jurnal Communio : Jurnal Jurusan Ilmu Komunikasi, 11(1),
89-102. https://doi.org/10.35508/jikom.v11i1.5184

Patil, S. (2024). Misinformation Detection on Social Media using Al and Machine Learning.
International Journal of Science and Research (IJSR), 13(5), 1013-1015.
https://doi.org/10.21275/SR24516171319

Phadke, S., & Mitra, T. (2024). Characterizing Political Campaigning with Lexical Mutants on
Indian Social Media. Proceedings of the International AAAI Conference on Web and Social
Media, 18, 1237-1248. https://doi.org/10.1609/icwsm.v18i1.31385

Pillai, S. E. V. S. (2024a). Analyzing Network Characteristics for Misinformation Detection in
Online Social Media. 2024 4th International Conference on Data Engineering and
Communication Systems (ICDECS), 1-6.
https://doi.org/10.1109/ICDECS59733.2023.10503325

12


http://www.theasianthinker.com/
mailto:asianthinkerjournal@gmail.com

Year-6 Volume: III, July-September, 2024 Issue-23 ISSN: 2582-1296 (Online)
The Asian Thinker
A Quarterly Bilingual Peer-Reviewed Journal for Social Sciences and Humanities

Website: www.theasianthinker.com Email: asianthinkerjournal@gmail.com

Pillai, S. E. V. S. (2024b). Analyzing Network Characteristics for Misinformation Detection in
Online Social Media. 2024 4th International Conference on Data Engineering and
Communication Systems (ICDECS), 1-6.
https://doi.org/10.1109/ICDECS59733.2023.10503325

Pratelli, M., Saracco, F., & Petrocchi, M. (2024). Entropy-based detection of Twitter echo
chambers. PNAS Nexus, 3(5). https://doi.org/10.1093/pnasnexus/pgael77

Rodi¢, B. (2024). The Role of Social Networks in the Spread of Fake News. Green and Digital
Transition — Challenge or Opportunity, 887—898. https://doi.org/10.18690/um.fov.3.2024.64

Rossetti, M., & Zaman, T. (2023). Bots, disinformation, and the first impeachment of U.S.
President Donald Trump. PLOS ONE, 18(5), e0283971.
https://doi.org/10.1371/journal.pone.0283971

Russo, D., Kaszefski-Yaschuk, S. P., Staiano, J., & Guerini, M. (2023). Countering misinformation
via emotional response generation. ArXiv Preprint ArXiv:2311.10587.

Sachdev, M. N., & Ashfaq, D. R. (2023). Uncovering the Impact of Social Media Disseminated
Misinformation on Public Health: A Study of the Effects of False and Misleading Information
on Social Media on Consumer Health Behaviours and Decision Making. Journal Healthcare
Treatment Development (JHTD), 3(04), 43-55.

Sahoo, N. (2024). Political Finance in the Digital Age: The Case of India. International Institute
for Democracy and Electoral Assistance (International IDEA).
https://doi.org/10.31752/idea.2024.30

Sharma, S. (2023). A SURVEY OF HOW POLITICAL MISINFORMATION GUIDED
WRONGLY INTO PEOPLE. International Journal of Management, Public Policy and
Research, 2(4), 1-10. https://doi.org/10.55829/ijmpr.v2i4.181

Sharma, T. (2024). The Changing Face of Free Speech: A Study of Article 19 in the Digital Age
in India. International Journal of Law and Social Sciences, 78-88.
https://doi.org/10.60143/ijls.v9.i1.2023.87

Singal, K., Dahiya, Y., Bharti, D., Sood, A., & Bansal, P. (2024). Misinformation Spread in Social
Media. 2024 11th International Conference on Reliability, Infocom Technologies and
Optimization (Trends and Future Directions) (ICRITO), 1-6.
https://doi.org/10.1109/ICRIT061523.2024.10522128

Sri Seti Indriani, Putri Limilia, & Alam, P. W. (2022). Opinion Leaders and Health Information:
A Systematic Literature Review in Indonesia. Proceedings Of International Conference On
Communication Science, 2(1), 737-744. https://doi.org/10.29303/iccsproceeding.v2i1.110

STOICA, Stefania-E. (2024). Disinformation Dynamics Unveiling the Impact of Echo Chambers
in Shaping Online Public Opinion. BULLETIN OF “CAROL I” NATIONAL DEFENCE
UNIVERSITY, 13(1), 138-156. https://doi.org/10.53477/2284-9378-24-09

Vasconcelos, A. M. de, Carvalho, L. C., Silva, M. R., & Coelho, M. R. (2024, May 13).
Disinformation in electoral processes and the credibility of voting systems. V Seven
International Multidisciplinary Congress. https://doi.org/10.56238/sevenVmulti2024-018

13


http://www.theasianthinker.com/
mailto:asianthinkerjournal@gmail.com

Year-6 Volume: III, July-September, 2024 Issue-23 ISSN: 2582-1296 (Online)
The Asian Thinker
A Quarterly Bilingual Peer-Reviewed Journal for Social Sciences and Humanities

Website: www.theasianthinker.com Email: asianthinkerjournal@gmail.com

Wang, X., Li, J., & Rajtmajer, S. (2024). Inside the echo chamber: Linguistic underpinnings of
misinformation on Twitter. Proceedings of the 16th ACM Web Science Conference, 31-41.

Weldegebriel, M. G., Wang, J., Zhang, N., & Patwari, N. (2022). Pseudonymetry: Precise, Private
Closed Loop Control for Spectrum Reuse with Passive Receivers. 2022 IEEE International
Conference on RFID (RFID), 91-96. https://doi.org/10.1109/RFID54732.2022.9795976

Yang, W. (2024). Are There Echo Chambers in the US News Ecosystem? Evidence From
Twitter/X. ArXiv Preprint ArXiv:2404.15631.

Zhang, Y., Song, W., Koura, Y. H., & Su, Y. (2023). Social Bots and Information Propagation in
Social Networks: Simulating Cooperative and Competitive Interaction Dynamics. Systems,
11(4), 210. https://doi.org/10.3390/systems11040210

14


http://www.theasianthinker.com/
mailto:asianthinkerjournal@gmail.com

