
Year-3 Volume: III, July-September, 2021  ISSN: 2582-1296 

The Asian Thinker             
A Quarterly Bilingual Peer-Reviewed Journal for Social Sciences and Humanities 

 

58 
 

Women in Media: Challenges and Opportunities 

Nidhi Gahlot 
Scholar 

Department of Journalism and Mass Communication 
IIMT College of Management, Greater Noida 

Abstract 

Journalism is considered as an important part of a democratic set up. Although there are many 

women working in the media industry but there is a lack of uncompromising women journalists 

in the media industry which is why the sector is generally regarded as a ‘men’s sphere’. Over 

the years, women’s representation in editorial offices in many countries has slowly but surely 

improved; however, the media in the region continues to be dominated by men, especially at 

the highest levels of the organization, including editing and management. The problems they 

have in the process of reporting on the spot come from different areas of life. We are trying to 

create a female-friendly newsroom that talks about women seriously and responsibly, so we 

involve women in editorial decisions, develop content for readers, and provide practical 

support for young female reporters. The objective of this paper is enlightening the images of 

female journalists facing a series of challenges behind the scenes of the media industry. In 

order to gain a deeper understanding of this topic, quantitative research method was selected. 

The study concluded that gender bias, safety issues, unstable working hours, shorter hours and 

more work, high pressure and stress, lack of job security, less maternity leave, family and social 

patriarchy mentality forces the female journalists to pay to upgrade this career or move to 

another field. 

Introduction 

Media plays a very important role in bringing social transformation and change by 

disseminating the information. It has changed the mindset of people in various ways. Media 

has played an important role in enlightening the condition of deprived class in front of the 

world. It has also played an important role in campaigning about those social evils to bring a 

change in this society. Media industry is a dynamic industry. Along with passion, dedication 

and professional competency this industry demands some other traits. Media industry demands 

sacrifice of personal life and time. In comparison to other industries, Media industry demands 

more time, extra hard work, capacity to work in odd hours, 24*7 work life and people who can 

happily compromise with his/her personal life for professional life. The person who can 

sacrifice his/her personal life can only survive in this industry. It can be considered as the most 
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challenging industry. Besides being the most challenging industry, it has its own opportunities. 

People in media industry may face many challenges, but it is the among those industries which 

has equal opportunities as compared to the challenges.  

Challenges and opportunities in media industry- 

Working in media industry is considered as the most challenging a job. In the media industry 

there are less opportunities in comparison to the challenges. This study focuses on challenges 

and opportunities for women journalists in media industry. It has been observed that ratio of 

challenges is more in proportion to opportunities for women journalist in media.  

Indian journalism is older than 230 years. Missionary works and freedom struggle are the 

important things that helped the growth of Indian journalism. The first paper Bengal gazette 

was totally a one man show, James Augustus Hickey played the roles of editor, printer and 

promoter. Indian journalists fought for social evils like sati paratha, child marriage and 

untouchability. Pioneer of Indian journalism Raja Ram Mohan Roy started a Bengali weekly 

"Samvadkaumudi". Its objective was to remove sati paratha from India. Many newspapers were 

published in the 19th century, a time during which a miraculous development of Indian 

newspapers can be noted. During the period of British raj, India showed drastic social changes 

including the education of women. Within a short period of time the women education became 

as important as the men’s. Many of the young female faces started revolutionary writing for 

newsletters during the freedom movement. Homai Vyarawalla was India’s first women photo 

journalist. She ventured through the development of the camera as a specialized advancement. 

Her political photographs include the struggling period of independence and it is stamped 

forever in public memory. Prabha Dutt started her training with Hindustan times, but after her 

training the editor said that the newspaper organization didn’t employ women. But they 

changed the rule and included her in their team. She became the first women chief reporter of 

a national daily. Few of the women reached the top positions, they were sufficiently qualified 

and have long track records and have done some wonderful work. The growth opportunities 

for women in the media are available. Women have already achieved top positions but women 

in the south Asian media, which include India, have not gained a smooth one.  

Although, the profession is deeply characterized by gender segregation with women in the 

minority, they are still noticeable and found to be actively involved in journalism. Female 

journalists are aspiring to improve their status and to resist the culture of stereotype which has 
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been the bane of the industry, by embracing areas that had been traditionally occupied by the 

male, such as hard news, crime and politics. 

Women reporters in most Indian dailies are doing night duty which is a disadvantage for the 

women. It is not safe for the female journalists to do night duties as they’ll have to go home at 

ridiculous hours of the morning. The media discussed silently about the harassment of women 

at their offices. Indian working women often face sexual harassment from their colleagues. 

Other serious problem faced by the female journalists is the gender discrimination at work 

places while assigning beat, stories and promotion for higher posts. Journalism historically has 

been considered a male profession and hence women often encounter with lots of criticisms 

and harassments. Journalism is a conclusive profession in our society which many of the 

youngsters wish to pursue. It is the dream of many women to build a golden career in this field. 

This paper aims to discuss the gender discrimination and inequality of female journalists in the 

media field. The paper also notes the physical and psychological challenges faced by the female 

journalists and extend its focus on the opportunities they get in the Media Industry. 

Women in Media: Challenges 

Women are substantially outnumbering men in journalism training and enter the profession in 

greater numbers, but still today relatively few are rising to senior jobs and the pay gap between 

male and female journalists remains a stubbornly wide one. Inflexible nature of media industry 

and long working hours is the major reason for women journalists’ dropout rate after marriage 

specially after having kids.  

The maximum problems that female journalists face is due to the transportation and 

communication in their offices and in field reporting. Most female journalists around the world 

regularly experience some form of intimidation, threats, or abuse in relation to their work, 

ranging in severity from name-calling to death threats and some of them were abused and even 

assaulted and murdered.  

Shivani Bhatnagar, principal correspondent of The Indian Express, murdered in her East Delhi 

flat, when she was with her infant son. Shivani Bhatnagar was died on 23rd January, 1999. Her 

murder became a scandal that reached into the top levels of Indian politics. Service officer Ravi 

Kant Sharma was charged with the murder by Delhi Police on September 27, 2002, after having 

been in hiding since the arrest warrant was issued on August 2 of that year. Sharma allegedly 

killed Bhatnagar because he feared she would expose their “intimate” relations. A 22-year-old 

photojournalist working in Mumbai was gang-raped by five persons at the Shakti Mills 
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compound, where she had gone on assignment with a male colleague on 22 August 2013. The 

men allegedly assaulted the colleague and tied him up in belts before taking turns to rape the 

girl, holding a broken beer bottle to her head.  

The struggle of female journalist starts from their training and it keeps on increasing with every 

step. They face challenges in the field, in the newsroom and even in their personal life too. 

Bridging between the personal life and the professional life is very tough for a woman working 

in any field. But, in Media Industry these challenges are even more then can be imagined.   

Challenges in the Field- 

The women in news profession regularly need to tackle the field challenges like their male 

colleagues however daunting those might be. However, the organizational space within which 

they need to operate, poses additional challenges which are often gender specific leading to 

inequitable working conditions. Women have to face different issues related to maternity, 

inadequate sanitation facilities and other basic requirements even within the organization she 

works for. These issues hinder in making the profession gender friendly and pro-women, 

thereby, telling upon women’s interest in entering the profession and even if they enter, facing 

immense difficulties for sustenance in the profession. 

Challenges in the News Room-  

Journalism is still a predominantly patriarchal field with male bosses dominating the 

profession. Low wages, marginalization, unfair labor practices, and sexual harassment are only 

some of the issues that confront women members of the press. There is still a prevalence of 

gender bias in an invisible dormant form. Like when the management says that this news will 

be covered by a man and not by a woman or when the management sends a man instead of a 

woman for covering certain types of central stories. The gender bias issues are present in almost 

every organizational set up. It is because of the existing social constructs revolving the role, 

capability and status of women that they are often discriminated and sidelined professionally. 

Gender bias in the media profession too is an outcome of the pre-constructed mindset of the 

people within organizations in particular and in the society at a large scale. 

Training-  

It becomes important for educational institutes which have been running courses on journalism 

and mass communication to take necessary steps that could enable students, especially women 

to enter the media world better equipped with pertinent skills and conviction. Adequate field-

based orientation and basic training in safety measures can boost their confidence and prepare 

them for boldly tackling the challenges involved in the journalistic profession. 
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Challenges during Managing Personal and Professional Life- 

A woman in any profession has to bridge between both personal and professional roles. When 

a woman is a working lady, it is obvious that she might not be able to play the role of a ‘perfect 

housewife’ or an ‘ideal daughter-in-law’, but the family has to be understanding and supportive 

in this regard. a woman in society, irrespective of her working status is always expected to 

perform her household duties efficiently, at times even prioritizing the household 

responsibilities over professional liabilities. This creates stress, pressure and burden on women; 

many of them leaving their job due to lack of family support and cooperation. In contrast to the 

common notion which says- ‘Women are not suitable for the media profession because when 

time comes, they like to prefer household responsibilities to professional commitments’ it is 

important to understand that many-a-times though women do not want to leave their job, they 

are compelled to choose household duties over their profession due to inflexible societal set-

up and customary patriarchal norms. 

Gender Inequality- 

A vast majority of Indian women work throughout their lives but the fact is that their work is 

not that much officially recognized as the men. Statistics on work force shows low figure of 

women workers. There is a serious underestimation of women’s contribution in the media 

industry even though when given a chance they have convincingly proved their ability. The 

percentage of adult women who are actually working is accepted indicator of women’s status 

and component of the Gender Empowerment Measure (GEM) used in GNDP Human 

Development Reports. According to a survey conducted by NCW covering over 1200 women 

in both organized and unorganized sector it has been found that 50% experienced gender 

discrimination by way of physical and mental harassment of women at work. The survey 

reported discrimination not only in salary but also in promotions, work distribution and 

working hours. Promoting gender equality was identified by the Government as priority 

strategic goal for the UN System in India under UN Development Assistance Framework.  

Wage discrimination- 

Women generally earn a far lower wage than men doing the same work. In some of the media 

jobs women get equal pay as the men but in some areas, they lack behind. Not only in the media 

industry but in the various work sectors average wages earned by male is more than the wages 

earned by female. The findings of UNDP which were published as Human Development 

Report concerning gender equality. It says: “Women’s work is greatly undervalued in 
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economic term. The value of household and community work transcends market value.” The 

media can certainly bring some of these biases in to light. Specially, women journalists must 

take up this cause. The Indian constitution makes it mandatory to give equal protection to every 

citizen. Thus, sympathetic media, judiciary and executive should stand for this together. 

Reform movement too is necessary in this regard.  

Crime against women- 

Crime against women is very common in the media industry and all the other fields. The 

increasing crime rates and violence against women in the country reflects women as weak who 

are being dominated and exploited. They face violence inside and outside the family throughout 

their lives. The Crime Record Bureau of India’s website shows that in the year 2006 (latest 

data available on website) total crime reported against women was 1, 91731. Police record 

shows that a woman is molested in the country every 20 minutes; a rape occurs every 34 

minutes and every 43 minutes an incident of sexual harassment takes place. Every 43 minutes 

a woman is kidnapped and every 93 minutes, a woman is killed. Before empowerment of 

women can be achieved it is necessary to enable women to give voice to their experience, their 

sufferings, and for society to understand them as human being and respond to them with 

sensitivity. 

Women in Media: Opportunities 

In such a rapidly changing environment, women in media have a large responsibility in not 

only changing attitude of our society towards women but also shaping public opinion. With 

women holding responsible position in newspapers or electronic media, their competency 

should extend to a wider area and a range of issues. Most importantly, a woman journalist is 

expected to show more sensitivity to issues relating to women and to more meaningful insights 

and perspectives. Like most professions, in the media too, women have stood out boldly, 

beating a path, which is both impressive and inspiring. The women are pouring out into the 

mainstream, acquiring unattainable positions and proving themselves, be it the print, television, 

radio or new media. In short, women have become indispensable in the field. Women’s 

organizations and media groups must play an active role in promoting this change. It is 

heartening that a wide variety of women’s media initiatives are making a positive impact. 

Women have been latecomers in media profession owing to social, religious taboos which 

operated as social sanctions.  
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The employment of women in media assumes crucial importance at this juncture of our 

economic development. Beside Independent Public Corporation of Media (DD&AIR), 13 

private owners of TV channels with ownership of Terrestrial outlets and satellite up linking 

facilities in country itself have flourished. This has brought a boom in employment thereby 

increasing the percentage of women media professionals.  

The rough estimates however show that although the number of women in the media has 

increased in absolute terms, their ratio to men has more or less remained static. A deliberate 

policy for ensuring adequate representation of women both in the public and private sectors of 

the media is therefore a must, not only for giving women a source of livelihood but also to 

ensure their adequate and effective representation, and to make the media truly national and 

representative in character. A significant number of women journalists are very successful in 

magazines dealing with various problems of women and child. Here is the detailed list of the 

opportunities that a female journalist can have: 

As an anchor- 

No doubt anchoring is a job that is full of fame. Anchoring is one of the most reputed job which 

comes with all name, fame and money. In the media industry, Anchoring is the highest paying 

job. Women mostly considered anchoring as their first option when they start studying 

journalism. For women, anchoring can be considered as a best option. Women can choose 

anchoring because it is the most reputed job and for this you have to look more presentable.  

Indeed, Women are more presentable than men. So, there are more chances for women in 

comparison to men in the field of anchoring.  

In the field of Reporting- 

Field jobs are really challenging but at the same time they are most exciting and thrillful jobs. 

In reporting, a person will get more chances to explore and cover things from ground level. But 

reporting is also the field for the people who are extensively passionate. Although in 

comparison to men, women are less seen in the field of reporting. But the media industry wants 

more female reporters, who can cover those stories who are related to females.  

Content writing- 

Content writing is a growing industry and has a variety of jobs. Various digital platforms hire 

creative content writers, be it media, organisations, companies or agencies. Women journalists 

can become a news writer, interview politicians or become a sports writer, cover live matches 

and write about the events. They can even get to write for branded content which falls under 

the corporate sphere. They can use their talent of writing to present their views to the world. 
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They can even highlight about the several issues that are there in our society. True journalism 

comes here.  

Opportunities as a Photojournalist- 

Photojournalism is a great field and women are acing in this field. Gone are the times when 

women in media only consider anchoring, reporting and content writing as there career. Now 

a days women are considering photojournalism as a career option. In India, women started 

considering photojournalism as their career after the India’s first women photojournalist. 

Homai Vyarawalla was India’s first woman photojournalist. She journeyed through the 

evolution of the camera as a technical innovation and slow changes that came in the process of 

still photography and approach to subject, events and landscapes photographed. Vyarawalla’s 

political photographs are a vivid document of the hardship years that remained and followed 

Independence. Her striking images of the death of Gandhiji and the visits of international 

dignitaries such as Ho Chi Minh, Queen Elizabeth and Jackie Kennedy are stamped forever in 

public memory. She has started a new trend for the females and has given a new career option 

for the women who are considering journalism as their career option. 

Get more chance to work with learned People- 

Journalism tends to attract intelligent and hardworking people who care a lot about what they 

do. Given that the career isn’t as lucrative as other communications jobs, and requires similar 

skills, journalism is a career for the passionate people. The benefits come from the internal 

rewards of the career rather than from the pay check, so there are many people working in the 

industry because they love it. Many learned and intellectual people work in the media industry 

or if they are not working the media industry then they are definitely somehow connected with 

the industry. 

So, there are high chances for a person working in Media Industry to stay connected with the 

intellectuals.   

Female Journalist can handle things more sensitively and skillfully- 

Female journalists are handling many issues with sensitivity. They are skilled for analyzing 

events in depth, issues such as women abuse and exploitation, harassment of women at 

workplace and the trauma of HIV infected women, female infanticide in rural areas find a 

prominent place in such magazines. The magazines deal with the issues more in depth 

compared to newspapers and women are considered competent to handle such stories. 

Khabar Lahariya has given more opportunities to Female Journalists- 
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Journalism is considered to be the male dominated industry but it is no more a male domain. 

This new trend has also led to a change in the portrayal of women in the media in general and 

newspaper in particular. It will not be out of context to mention here the success of ‘Khabar 

Lahariya’. A group of eight women belonging to backward class bring out this paper from the 

Bundelkhand region. This paper which is being funded by an NGO was started with an aim to 

encourage women to fight for their own rights. These types of initiative are required in every 

corner of our country, so as to empower the women at grass root level.  

Opportunities in Rural Areas- 

In rural areas there are less female journalist but to cover the stories related to women in rural 

areas, only women journalist can handle it more effectively. So, in the rural areas there are 

more opportunities for a woman to work as journalist. Beside this there is also a fact that women 

may face more challenges in the rural areas. The risks women face in the media both in the 

urban and rural areas, have also to be seriously considered. As we move down, from the 14 

metropolitan towns and the state capitals, the risks increase. At the district and taluk levels, 

from where the bulk of the print media is published, and which are more news-worthy places 

for the local and regional news contents, there is more conservation, more rigid social outlook 

and greater resistance to social change and new trends. In these areas’ women join new 

professions like journalism sparingly. In remote areas a woman journalist and particularly a 

reporter is a novelty not easily accepted. But they are still working very efficiently in these 

areas.  

Conclusion 

Media industry is an industry which is full of opportunities as well as challenges. A woman 

opting for journalism as her career was considered as a big thing in the past. But in from 

decades it has been found that many females are opting for journalism as their career and are 

actually acing in it. Th support of the family is also a big thing for opting any career whether it 

is journalism or any other career. Managing personal life and professional life is a big challenge 

for every woman. And it become more challenging for those who are working in an industry 

which requires 24*7 work just like media Industry. During Covid-19 it become even more 

tough for the women to balance their life work life and home.  

In my research, I have found that the family of only few haven’t supported them initially but 

the family of maximum people have supported them. When asked about whether they prefer 

desk job or field job. A maximum of respondent replied that they prefer desk job in comparison 
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to the field job. It concludes that females do prefer desk job as field job may be hectic for them 

and it may be more challenging for them. To be noted that this conclusion is solely based on 

the responses that I have received from the respondent being surveyed.  

Male dominance is inherited in our society. From the centuries it has been observed that India 

is a male dominated country and no career is left behind from the dominance of male. For my 

study, when I asked the point of the respondent whether they think that media industry is the 

male dominated industry or not. A maximum number of respondents agreed that they think, 

Media industry is a male dominated industry. In media industry, there are many departments. 

But from the study it has been concluded that most of the female consider only specific 

departments to work.  

So, it can be concluded from the research that women journalist still faces gender 

discrimination in their career. There are a lot of challenges that they face during their career. 

For the married women, it is difficult for them to manage their personal and professional life. 

During the Covid-19 most of the female journalist preferred work from home culture. Although 

media industry is the only industry in which working from home is not possible. But in some 

areas of media industry, like content writing, graphic designing, etc. it is possible to work from 

home. Beside these challenges, there are many opportunities that a female journalist can get. 

Females can opt any career in media industry. They can choose to do anchoring, reporting, 

content writing, editing and even media management related jobs. There are so many 

opportunities is you work hard in field, like you can build connections with many reputed 

personalities, politicians, celebrities, etc. The overall conclusion is that Women in Media may 

face many challenges in their career but at the same time they have ample of opportunities in 

the Media Industry if they work with full dedication.  
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